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2022AMarket Environment

2"d half market pick up from easing of lock downs & restrictions

Markets evolved - greater creative & experiential demands

Pent up demand for face-to-face engagement

Inflationary & rising interest rate pressures
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FY2022 Key Highlights

Strong pick up from exhibitions, retail interiors & experiential
marketing segments in 2H FY2022

Operations impacted by disruptions in manpower & supply chain

Continued tight financial management & drive for efficiency



FY2022 Key Financial Highlights

REVENUE GROSS PROFIT

t 20.2% t 19.4%

NET PROFIT

t 361.9%

$$328.4m $$70.3m S$4.6m

“We have turned the corner!”
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Revenue by Activities

Research Experiential
& Design Marketing

4.4% | 2.4%

Exhibitions,

Thematic &

Retail & FYZOZZ J Attractions
Corporate 43.1%

Interiors

50.1%
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Revenue by Geographical Region

United States
& Canada

4.2%

Middle East &
0.2%

FY2022 | ot i

64.7%

North Asia
29.5%
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Exhibitions
& Events

Return of trade shows,
conferences & events

Niche & branded
pop-ups, activation &
engagement events

Orders from Public Sector
for COVID-19 related works

Thematic
& Museums

Multiple ongoing
projects

Faced delays in project
implementation &
supply chain disruption

Research
& Design

Capitalising opportunities
to provide innovative
design solutions

Numerous projects
proceeding or
completed as planned

Retail & Corporate
Interiors

Multiple ongoing
& new projects

Pick-up in volume as
clients accelerate
business plans to
engage customers

Experiential
Attractions

Improving from lesser
restrictions but continued
impact by modest travel
numbers

Multiple overseas enquiries
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EXHIBITIONS & EVENTS
THEMATIC & MUSEUMS
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Estee Lauder at China International Consumer Products Expo 2022, China




Huawei at Asia Tech x Singapore, Singapore



READY TO
GO ELECTRIC!




Dior Spring Summer 2022, Vietnam
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Ulysses Nardin, Freak World Tour,
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OUR HISTORY AT A GLANCE

- Fort Canning Heritage Gallery, Singapore
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The Explorers Kid's Zone, The Fullerton Ocean Park Hotel, Hong Kong




Lexin China Energy Storage Building Showroom, China
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China Lite
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Neobio Museum, China




RETAIL & CORPORATE INTERIORS
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Berluti, Vietnam
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& Other Stories (Image Courtesy of & Other Stories), Singapore




* Consentino Gallery Showroom, Singapore
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SUSTAINABILITY & CSR
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The Kingsmen Spirit
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Well- belng & Engagement ‘»
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Tralnlng & Development




amongst top 250
Employers in Singapore

Singapore's Best Employers, The Straits Times & Statista Survey



Industry & Communlty Involvement



2023 & BEYOND

nnnnnnnn



rN

R

\‘ o -_— Al & : o
—— Ty
-(ﬂf P -

e g™

'New opportunities with'

-

erests on experiences

Continue prudent fina
business operations

anagement & agile




Areas of Opportunity

Demand for unique & differentiated experiences
Changes in sourcing & procurement
Changes in lifestyles & engagement

Increased use of digital platforms
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2023 and beyond




OSAKA, KANSAL JAPAN

EXPO2025




Themed Attractions
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LBE Attractions
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Come Play,
Discover,
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Croyolar
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Inspiring Discovery Self-Expression
Go behind the scenes of the Empower guests with the
creative process and be inspired creative skills to express themselves
by works of renowned artists

Rewarding

Celebrate personal growth and
be rewarded with meaningful takeaways
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Luxury Retalil

CAGR 8.5% to 2026
LVMH’s Strategy in Asia is a Multi-Pronged
{\Ppr‘oac.h o o APAC - key markets

Dior Closes its First Fall 2022
Show in Seoul The Rise of Asian Brand Ambassadors

Sources:
http: .busil .cor 02209080( Luxun ds-Market-Report-2022-Increasing-Young-Working-Class-Population-Consumer- Awareness- About-the-Benefits-t of Usmg Quahty Products Driving-Growth---ResearchAndMarkets.com
http: busi .cor 022062900 Trends-and-Opportunities-in-the-APAC-Luxury-Market-to-2026-Circular-Luxury-Gains-Tract yials-Look-for-St ResearchAndMarkets.com
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GENTLE
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At h I e i S u re Lululemon Continues to Expand

Internationally

CAGR 9.1% (2023 - 2030)
US$662 billion market by 2030

Japanese sportswear brand Goldwin opens

Gymshark to open first ever
first flagship store in China

permanent physical store

Source: https:/www.grandvi h.com/industry-analysis/athleisure -market Kingsmen



Collaboration - Luxury x Athleisure
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QAVID ROCEDS

Growth in
luxury dining
experiences
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Travel Retail

CAGR 18.9% (2022 - 2030) Evolving airport environment
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- Growing Business Verticals

Exhibitions Thematic Research Retail & Corporate Experiential

& Events & Museums & Design Interiors Attractions

Returning & multiple Multiple projects Increasing enquiries Brands entering Recovering as
projects lined up ongoing with as clients look at new markets with new restrictions eased
with good enquiries strong pipeline ways of engagement concepts & pop-up
platforms Multiple overseas
enquiries

Business focus on

Kingsmen



Robust Order Book

S$S$133m

(S$125m expected to be

recognised in 2023)

As of 315t January 2023




Focus for 2023
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Drive experiential Manage Tight & efficient Grow business
business & financials operations & profitability
differentiation
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The Experience Company
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