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NEWS RELEASE 
 
KINGSMEN’S FY2013 NET PROFIT INCREASES TO S$18.4 MILLION  

- Revenue increases 2.1% to S$296.3 million 
- Net Profit increases 8.9% to S$18.4 million    
- Growth driven by demand for the Group’s services 
- Expects growth to continue, given the many future developments in the region    

- Proposes final dividend of 2.5 cents per share 
 

FY13 Results Highlights: 

 FY13 FY12  Change 
Turnover S$296.3m S$290.2m +2.1% 
Gross profit S$76.5m S$72.4m +5.7% 
Net profit  S$18.4m S$16.9m +8.9% 
Diluted EPS  9.57 cents 8.84 cents +8.3%   

 

“The next few years are going to be exciting ones for us, given the pipeline of 

developments that are being planned for the region. Even as we continue to enhance 

capabilities to meet the strong demand for our services, we will need to stay nimble and 

adaptive, constantly innovating for the best solutions to meet the needs of our clients.” 

said Mr Benedict Soh（苏锡波), Executive Chairman of Kingsmen.  
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Singapore, February 27, 2014 – Kingsmen Creatives Ltd (“Kingsmen”) (“金明创新”) and 

its subsidiaries (“the Group”), a leading communication design and production group, 

today announced a good set of results for the financial year ended 31 December 2013 

(“FY13”).  Revenue increased 2.1% to S$296.3 million, while net profit increased 8.9% 

to S$18.4 million in FY13.   

 
The good performance was driven by continued demand for the Group’s services and 

better management of project costs and overheads.  

 

Commenting on the Group’s performance, Mr Soh said: “We have done well in 2013.  

More importantly, demand for our services is strong and we are confident that this will 

continue, given the many projects and developments that have been planned in the 

region over the next few years. As we continue to enhance our capabilities in human 

resource and back-end support infrastructure, we are also taking this opportunity to 

explore other synergistic areas that can bring value to our clients. These actions will 

enable us to be in a strong position to serve our growing global client base for years to 

come.”    

 
 
The Group’s Exhibitions and Museums division recorded a revenue of S$103.5 million, 

a decrease of 4.9% over FY2012. This was mainly due to the completion of fewer large 

scale projects in FY2013. Projects completed during the year include Art Stage, Fern 

Garden revamp @ Changi Airport Terminal 2, Tax Free Asia Pacific, Gillman Barracks, 

F1 Singapore Grand Prix and Hong Kong Disney Mystic Point. 

  

The Retail and Corporate Interiors division continued to do well, posting a 5.1% 

increase in revenue to S$166.6 million in FY13. This was achieved through strong 

revenue contribution from key customers and brand names such as Robinsons, 

Dickson Group, Abercrombie & Fitch, Tiffany & Co., Uniqlo, Dior, Fendi and Aldo. 

 

The Group’s Research and Design division’s revenue increased 11.6% to S$11.4 

million in FY2013. This growth in revenue was achieved by undertaking design services 
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for customers and brand names such as Abercrombie & Fitch, BMW, Burberry, Gucci, 

Lotte Group, Robinsons and SKII. 
 

The Group’s Alternative Marketing division recorded a 17.5% growth in revenue to 

S$14.8million in FY13. This was mainly contributed by the Chanel Event at Loewen 

Cluster in Singapore, as well as events and projects for their key accounts.  

 

 
 
Outlook for FY2014 & beyond  

 
Moving forward, the Group expects 2014 to be another good year, given its strong 

market position and the interesting line-up of planned developments in the region. As at 

26th February 2014, the Group has secured contracts of approximately S$138 million, of 

which S$117 million is expected to be recognized in 2014.  
 
The Group’s Exhibitions and Museums division expects 2014 to be a good year as the 

region continues to power ahead in its economic growth, and as business and lifestyle 

events take a more influential role in how corporates and brands engage their 

customers. The museum and thematic business likewise is expected to do well, given 

the various projects already in the works, and several more that are in the pipeline.  

 

The Group’s Retail and Corporate Interiors division is expected to maintain its 

momentum, as new malls emerge across the region, and as brands introduce new 

ways to engage their customers through brand extension and revival programs. This 

coupled with the continued entry of international brands into the region and the 

expansion of well-established brands into newer markets such as travel retail, ensure 

continuing business for the division. 

 

In line with the Group’s policy of distributing its profits to reward loyal shareholders, the  

Board is recommending a final dividend of 2.5 cents per ordinary share. Combined with 

the interim dividend of 1.5 cents declared in August 2013, the Group would have paid 

out a combined dividend of 4.0 cents per share in FY13. 
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About Kingsmen Creatives Ltd. 
Listed on the Main Board of the Singapore Exchange, Kingsmen is a leading 

communication design and production group with 18 offices and full service facilities in 

Asia Pacific and the Middle East. Established in 1976, the Group has four business 

divisions which comprise: Exhibitions & Museums, Retail & Corporate Interiors, 

Research & Design, and Alternative Marketing. 

 

Kingsmen’s “one-stop-shop” solution, provided through its vertical and horizontal 

integration of services, gives clients the benefits of flexibility, convenience and cost 

savings. Built on its design-led, quality and service-driven culture, the Group has 

established a visible brand name that is synonymous with creative and innovative 

solutions. 

 

The Group has a long-standing base of clients from diverse industries including well-

known names such as BMW, Burberry, DBS Bank, Dickson Group, Esprit, FJ Benjamin, 

Gucci, Nokia, Robinsons Group (including John Little and Marks and Spencer), Tiffany 

and Wing Tai. 

 

 

- END - 

 

For more information, please contact:  
 
Andrew Cheng  
Group General Manager  
Kingsmen Creatives Ltd  
DID: (65) 6880 0465  
Fax: (65) 6880 0038  
Email: andrewcheng@kingsmen-int.com  
 

Charlene Sng 
Senior Executive  
Kingsmen Creatives Ltd  
DID: (65) 6831 1346  
Fax: (65) 6880 0038  
Email: charlenesng@kingsmen-int.com 


