
 

    

NEWS RELEASE 
 

KINGSMEN’S 1H 2013 NET PROFIT INCREASES 7.1% TO S$7.6 MILLION 

- Growth mainly driven by strong demand for retail & corporate 

interiors works and alternative marketing projects  

- Revenue increases 3.9% to S$122.4 million 

- Future business growth seen in all territories as our services enjoy 

strong demand 

- Proposes interim dividend of 1.50 cents per share 

 

1H 2013 Results Highlights 

 1H 2013 1H 2012 Change 

Turnover S$122.4m S$117.8m + 3.9% 

Gross profit S$33.6m S$32.3m + 4.1% 

Net profit S$7.6m S$7.2m + 5.1% 

Diluted EPS         3.97 cents 3.79cents + 4.7% 

 

“We are pleased to report that Kingsmen has done well in the first half 

of 2013. Our overseas offices continue to do well, riding on the 

continued wave of developments in the region. We expect to end the 

year on a strong note as we continue to secure new projects.    

At HQ, we have also been taking steps to enhance our corporate and 

administrative capabilities to better support the Group’s future growth 

strategies.” said Mr Benedict Soh, Executive Chairman of Kingsmen. 

 
 
 
 
 
 



 

 
 
 
Singapore, August 14, 2013 – Kingsmen Creatives Ltd (“Kingsmen”)  

(“ 金 明 创 新 ”), and its subsidiaries (“the Group”), a leading 

communication design and production group in Asia Pacific and the 

Middle East, today announced a 5.1% increase in interim net profit to 

S$7.6 million for the six months ended June 30, 2013 (“1H 2013”). Group 

revenue increased 3.9% to S$122.4 million in 1H 2013, from S$117.8 

million in the previous corresponding period. The overall improvement 

was due to better top-line performance from the Retail & Corporate 

Interiors and Alternative Marketing divisions.  

 

Commenting on the Group’s performance, Mr Soh said: “We continue 

to work hard at staying ahead of the curve to better face the 

challenges of the global market place. Concurrently, we are also 

exploring ways to expand and better integrate our service offerings to 

clients, offering them closer knit end-to-end solutions. The incorporation 

of ThinkFarm in February, offering services in custom publishing, media 

sales and events marketing, is an example of this move. 

 

Earlier this year, there were reported issues involving financial 

irregularities. We have addressed these issues and tightened internal 

controls. We have also appointed KPMG since then, who is currently 

working with us on a group risk assurance framework to strengthen the 

organisation’s processes and controls.” 

      

The Exhibitions & Museums division recorded revenue of S$43.2 million 

for the first half of 2013, having completed some major exhibition 

projects such as Communic/Broadcast Asia and Tax Free Asia Pacific 



 

in Singapore, and various museum and thematic works such as Hong 

Kong Disney’s Mystic Point.  

   

The Retail & Corporate Interiors division performed well in the same 

period, recording revenue of S$65.3 million, propelled by work for 

customers and brand names such as Aldo, Dior, Fendi, Ralph Lauren, 

Robinsons, Uniqlo and Victoria’s Secrets. 

  

The Group’s Research & Design division recorded an 18.6% increase in 

1H2013 to S$5.2 million, contributed by key accounts such as         

Abercrombie & Fitch, Burberry, Gucci, Lotte Group, Robinsons and 

SK-II.  

 

The Alternative Marketing division grew a strong 55% in 1H2013 to         

S$8.7 million, driven by works in major projects, one of which was the 

Chanel Event at Loewen Cluster.   

 

 

Outlook for 2013 and Beyond 

 

With the strong pipeline of contracts and demand for our services 

across the region, we are confident of doing well in FY2013. As at 13 

August 2013, we have been awarded contracts of approximately 

S$294 million, of which S$232 million is expected to be recognized in 

2013. 

 

The Exhibitions & Museums division is expected to continue to do well, 

in light of various theme park contracts currently in the works and the 

strong demand for our services, especially in the lifestyle events area. 



 

We are also currently pursuing several longer term contracts that will 

give us a strong pipeline of work for the next few years.   

 

Momentum for our Retail & Corporate Interiors division looks strong and 

we see good potential for continued growth. Growth and 

development in the regional economies and their larger middle 

income populace will be key factors driving growth in this division.  

 

In line with the Group’s policy of distributing its profits to reward loyal 

shareholders, the Board is recommending an interim dividend of 1.50 

cents per ordinary share. 

          

 

About Kingsmen Creatives Ltd.  

 

Listed on the Main Board of the Singapore Exchange, Kingsmen is a 

leading communication design and production group. Established in 

1976, the Group today has a network of 18 offices and full service 

facilities in Asia Pacific and the Middle East, serving global clients in 

Exhibitions & Events, Retail & Corporate Interiors, Thematic & Museums, 

Research & Design, and Alternative Marketing. 

 

Kingsmen’s “one-stop-shop” solution, through its vertically and 

horizontally integrated service offerings and an extensive operational 

network, provides clients the benefits of flexibility, speed and value. 

Building on its design-led, quality-driven and service-oriented culture, 

the Group has established a reputation and visible brand that is 

synonymous with creative and innovative solutions. 

 



 

The Group serves a long-standing base of clients across diverse 

industries, including well-known names such as BMW, Chanel, Coach, 

Esprit, Gucci, Ralph Lauren, Swarovski, Tag Heuer, The Hour Glass, 

Tiffany & Co., Dickson Group, FJ Benjamin, Robinsons Group, Wing Tai 

Group, and DBS Bank. 
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For more information, please contact:  
 
Andrew Cheng  
Group General Manager  
Kingsmen Creatives Ltd  
DID: (65) 6880 0465  
Fax: (65) 6880 0038  
Email: andrewcheng@kingsmen-int.com 
 
Lynda Lim 
Manager, Corporate Communications  
Kingsmen Creatives Ltd  
DID: (65) 6880 0029  
Fax: (65) 6880 0038  
Email: lyndalim@kingsmen-int.com 


