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NEWS RELEASE 
 
KINGSMEN’S FY2012 NET PROFIT INCREASES TO S$17.1 MILLION  

- Revenue increases 11.2% to S$290.3 million 
- Net Profit increases 4.9% to S$17.1 million    
- Growth driven by strong demand for the Group’s services 
- Expects growth momentum to continue    

- Proposes final dividend of 2.5 cents per share 
- Total dividend for FY12 at 4.0 cents per share 
 

FY12 Results Highlights: 

 FY12 FY11  Change 
Turnover S$290.3m S$261.0m +11.2% 
Gross profit S$72.6m S$66.7m +8.9% 
Net profit  S$17.1m S$16.3m +4.9% 
Diluted EPS  8.94 cents 8.56 cents       -   

 

“These past few years have seen the expansion not only of our traditional business but 

also in newer business areas like theme parks and attractions, fixture exports and 

alternative marketing. These businesses have flourished, in part driven by demand for 

specialised services but more importantly by the courage of our people to venture into 

these business areas and the sheer determination to succeed. Our administrative 

support infrastructure however has lagged behind and not kept pace with the growth of 

our business. We are therefore enhancing and improving our capabilities in these 

areas, with a view to continuously matching our support functions and processes with 

the brisk growth of our business. This will ensure that there will always be adequate 

support capabilities and better internal controls as we continue to pursue growth 

opportunities globally.” said Mr Benedict Soh（苏锡波), Executive Chairman of 

Kingsmen.  
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Singapore, February 27, 2013 – Kingsmen Creatives Ltd (“Kingsmen”) (“金明创新”) and 

its subsidiaries (“the Group”), a leading communication design and production group, 

today announced a strong set of results for the financial year ended 31 December 2012 

(“FY12”).  Revenue increased 11.2% to S$290.3 million, while net profit increased 4.9% 

to S$17.1 million in FY12.   

 
The good performance was driven by strong demand for the Group’s services and 

higher revenue contribution from all of the Group’s business divisions.  

 

Commenting on the Group’s performance, Mr Soh said: “We have done well in 2012 

with strong business flow and improved performance from our business divisions. We 

are confident that this trend will continue, given the many projects and developments 

that are happening in the region. This year will be another exciting one for us as we 

ready ourselves for the next big business push in our existing markets. On the facilities 

front, we have already started to acquire better facilities, having relocated our China 

factory from Beijing to Kunshan, an hour’s drive from Shanghai, in 2012. This new 

facility will enable us to better meet the needs of international clients who are now using 

Shanghai as a beachhead into the vast Chinese market. The Kunshan factory will 

commence operations this year. With regards to human resource, we are actively 

beefing up the current pool of well-trained and experienced professionals to meet 

demand for our services. Training and talent development is ongoing and will take on 

heightened importance as we better equip our people to take on projects that traverse 

international boundaries. These actions, together with a stronger support infrastructure 

will better position us to serve a growing global clientele and have the base upon which 

we can build long-term sustainable growth. ”    

 
 
The Group’s Exhibitions and Museums division continued to perform well, posting a 

revenue of S$109.0 million in FY12 as compared to S$99.4 million in FY11. During the 

year, the division worked on various projects such as Art Stage 2012, Asia Pacific 

Maritime 2012, Food & Hotel Asia 2012, F1 Singapore Grand Prix, London Olympics, 
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Singapore Airshow 2012, Tax Free Asia Pacific 2012, Yeosu World Expo and event 

launches for BMW. In addition, various museum and thematic works such as Gardens 

by the Bay, Private Art Museum at Sentosa, Sotheby’s Visitor Centre in Hong Kong, 

GuangZhou HengDa Exhibitions Centre, Hong Kong Maritime Museum, extension 

works at Hong Kong Disneyland and a new attraction at Universal Studios Singapore 

were also completed.  

 

The Interiors division continued to perform well, posting a 10.0% increase in revenue to 

S$158.4 million in FY12. This was achieved through strong revenue contribution from 

key customers and brand names such as Abercrombie & Fitch, Aldo, Burberry, Dior, 

Fendi, H&M, Hollister, LVMH, Marks & Spencer, Nespresso, Polo Ralph Lauren, 

Sephora, Swarovski, Tiffany & Co., Uniqlo and Victoria’s Secrets for shop fit-out and 

fixture roll-out across Asia and globally. 

 
The Group’s Research and Design division’s revenue increased 19.1% to S$10.2 

million in FY2012. This growth was driven by greater demand for its design consultancy 

services and creative design capabilities. The Group’s Alternative Marketing division 

recorded a 41.5% growth in revenue to S$12.6 million in FY12 led by increasing 

demand for the team’s brand activation services.   

 
 
Outlook for FY2013 & beyond  

 
The Group expects 2013 to be another good year, given its strong market position and 

demand for its services. As at 27 February 2013, the Group has secured contracts of 

approximately S$81 million which is expected to be recognized this financial year.  
 
The Group’s exhibitions division envisages 2013 to be another good year. As Asia 

continues to power ahead in its economic growth, its importance on the world stage has 

also grown. This has led to the shifting and emergence of key lifestyle events, that were 

traditionally only held in the West,  into Asia and thus opened new opportunities for the 

Group to tap into this growing business area. The thematic business likewise is set for a 

strong showing these few years, having been awarded several thematic projects in the 

region.  
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The Group’s interiors division is expected to maintain its momentum, as the buoyancy 

and growth of the Asian economies have led to the emergence of new mega malls and 

the refurbishment of existing malls across the region. This coupled with the continued 

entry of new international brands into the region and the expansion of well-established 

brands into new territories and markets bode well for the growth potential of the 

division’s business.     

 

In line with the Group’s policy of distributing its profits to reward loyal shareholders, the 

Board is recommending a final dividend of 2.5 cents per ordinary share. Combined with 

the interim dividend of 1.5 cents declared in August 2012, the Group would have paid 

out a combined dividend of 4.0 cents per share in FY12.         

 

About Kingsmen Creatives Ltd. 
Listed on the Main Board of the Singapore Exchange, Kingsmen is a leading 

communication design and production group with 18 offices and full service facilities in 

Asia Pacific and the Middle East. Established in 1976, the Group has four business 

divisions which comprise: Exhibitions & Museums, Retail & Corporate Interiors, 

Research & Design, and Alternative Marketing. 

 

Kingsmen’s “one-stop-shop” solution, provided through its vertical and horizontal 

integration of services, gives clients the benefits of flexibility, convenience and cost 

savings. Built on its design-led, quality and service-driven culture, the Group has 

established a visible brand name that is synonymous with creative and innovative 

solutions. 

 

The Group has a long-standing base of clients from diverse industries including well-

known names such as BMW, Burberry, DBS Bank, Dickson Group, Esprit, FJ Benjamin, 

Gucci, Nokia, Robinsons Group (including John Little and Marks & Spencer), Tiffany 

and Wing Tai. 
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-- END -- 
For more information, please contact: 
Andrew Cheng 
Group General Manager 
Kingsmen Creatives Ltd 
DID: (65) 6880 0465 
Fax: (65) 6880 0038 
Email: andrewcheng@kingsmen-int.com 
 
Victoria Narciso 
Manager, Corporate Communications 
Kingsmen Creatives Ltd 
DID: (65) 6880 0029 
Fax: (65) 6880 0038 
Email: victoria@kingsmen-int.com 

  


